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Lio| M S Digital Bank 4.0 A|Cj 20| H

Digital Bank 1.0

e-Banking

3 HE E"
E-mail H=H
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Ci| o E{H| O] 2
CRM

1998 - 2002

A}F&) Cisco Consulting Service

Digital Bank 2.0

Multi-
Channel
Integration

2 7| A THA
2atel #|47| &
SRR
Click-to-Chat & Call
SUEETEPS

KYC(Known Your
Client) : 1124’4 H ot

2003 - 2008
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Digital Bank 3.0

Omni-
Channel

2009 - 2014

Digital Bank 4.0

Internet of
Everything

Cixg 29, o x[ ™
X

H| 0] &)
a7 S| T Al

Inter Cloud

2015 -



3. #°IEE QHol2

m MAof £ESt0] HE|SHA AIRE + AL E HEE CHaot HEHQ HX|SE A=QE U A& 4F 70l
« 282 %l0i2{= C|HIO|AE 0|88 o MUFE HMS7| BCt= EX 7|52 MSst= HENO|BEE Ef A 1to]
80| 382
g 7E prejR
[ o122 clupo] 2 Azh R4 o 5 ]
) .
Juniper Research(52 3,7002tCH) HAKCIE Fitness &
Accessory Wellness
500 . V.
ABI Research
100 (49| 8,5008+CH) oz UNH Healthcare &
Clothing Medical
300 Business Insider Intelligence - 7
(3LH)
200
IMS Research(1 7,1002tLCH)
.
100 Markets & Markets
(19 3,4002tCH)
Berg Insight(6,4002tCH)
0
2011 2012 2013 2014 2015 2016 2017 2018
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1. 2014 to 20161 IT Trends(Forrester Research) .7 EaE gy |
m IT EdlE g Of2 %t0(Engaged), AO}E (Smart), HQt/3IH (Secure/Nimble)Q| 37}X| HH
L YT OFE ¥ HEs 9 oM A
o L2 HNE Hof, AH RO O
Hestd oot TZMA FYE
242 F8 A5SE HE R AMHA
NS i
Atof (o)) Top 10 smartphon_e app categories
3 (Engaged) based on time spent
Category 042012 04 2013 Growth % Growth
Total 23:02 30:15 17:13 31%
=X ;
8= Search, portals, and soclal  8:33 10:56 2:22 28% e
20 I-E Entertainment 6:11 10:34 4:22 71% g
(Smart) Hol/aly
(Secu re /Nlmb| e) Communication 329 3:48 0:19 9% E
Productivity and tools 2:.00 2:16 0:16 14% E
Commetce and shopping 1:23 1:33 0:09 12% %
I News and information 1:00 1:33 0:33 55% §
Travel 1:14 1:18 0:04 6% 0
SAE 2o 8 23 YESZANY| gt Family and lifestyle 0:59 1:16 0:16 29% _
oMt 08 5 Photography 0:26 1:01 0:34 131% Z
< Finance 0:33 0:35 0:03 -

A &) Top Technology Trends To Watch: 2014 To 2016, 2013. 11
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< Societe Generale Bank >

>

¢ 19:25

«ill Bouygues

“ Non pointées  Non catégorisées

27,50 €

©]

Situation globale Catégoriser

A

&

12/02/13 Compte

/o

Vie quotidienne / Votre b

Impots &
Solidarité

0 Hors budget

" Balance |"Ddpenses |  Revenus

22,69 € -1866,82 € +1844,13 € + Ajouter

@ DROITS DE GARDE CPTE TITRES M
Vie quotidienne / Volre b 0
01/02/13 Compte -3,50 €
FRAIS SUR RETRAIT ESF )E 7§

gjo

1AM el MdlA

uill Verizon 7 3:39 PM

Pay & Transfer Pay Bills

View Payment Activity

COMCAST (...5698)
1-day

'(b‘

Pay & Transfer

< Chase Bank >

3:39 PM !

Add Payee

K

L) will Verizon

Log Off Add Payee Log Off

Payee name Titan Electric Co.

Payee nickname Electric Bill

Account number

Default pay

from Account  OVAL CHEC (.5

Payee address

City
Cancel

r‘:_ﬂ

Pay & Transfer

12
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< PNC Bank >
il 3G 4:20 PM A 1059 Al ) o B ) 2:51
Collect Payment Payments / ; 3 ) (\ﬁ VirtualWallet m
N B8 M Virtual m Total Available: $1,600.00
. / " i With Reserve $2,000.00

. G
Toal Avalele 010000 crocoramatance:ssana

Wi Reserve$5.741.1 Available Credit: $8,000.00
Next 7 Days
Fri Sat Sun Mol
ﬁ 15 16 117 |18 19 20
Last 5 Transactions

MOBILE DEPOSIT
09/14/11

0§/14/1‘1 GAS STATION
4 RENT
Growth Account $10282 .
09/14/11
T01a| Balance: &'w'w PAYCHECK

Facebook bank

@ BSE83%d+2
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Compte favori

4 ®

»

Comptes Virements Messagerie
% a 0ee
Bourse Budget Services |

M Compte favori @
0
SOLDE - 232,79 €
au 19/12/2012
©) Entraitement 0,00€
i= Opérations comptabilisées
Vorledétal )
i Dessinez 1a nouvelle
o carte hancaire

f

Accueil

will Verizon @ 11:117PM
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Accouts. Regular Che... “signOut

Regular Checking - 1481 $284.65 »

Available Balance

AMO nciuaea an alance
Processing $35.00
CAPITAL ONE CREDIT CARDS 28465 ?
BILL PAYMENT :
Processing $35.00
PAYMENT TO ACCT #9969 ON 1065 ?
03104 VIA WEB '
Processing $1.00
Mobile/Email Transfer Confé §35465 >
TEMVVYMKN TIFFANI MONTEZ '
Processing

A

OH

IS 24|

< Bank of America >

) @il Verizon ¥ 11:17PM

( Q credit card \ Cancel

ofwe[Rl|v)u] ole

AJs[o]FofH|4 x|
chz)xjc|vls/nnks
123 4§ m Search

St At

Processing -$35.00
CAPITAL ONE CREDIT CARDS 284065 )
BILL PAYMENT :
BANK OF AMERICA - CREDIT 47566 )

CARD Bill Payment

& Secure Area

©2013 Bank of America Corporation. Al rights reserved
Bank of America, N.A. Member FDIC. Equal Housing Lender

LT
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HIGIOIHI A2 S DUt W2 M HZ QI

Tap the screen and say this phrase...

USER ID (6-12 DIGITS) At ANZ Bank,
my voice is

ny passwond.

PIN (4-12 DIGITS)

Failed Authentication
1 2

verification.

been cancelled.
4 5 6 / )
7 8 9
< 0 >
[ MZ S 83|Ate] HIO|2 7Q1Q1A7|= ME g ]
(ST
50 - =
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46% L4 E A ztrtn st Xt

44% E}3H A =} o |

43% =HiY 7|7|§ 0| &%

41% H7M X2 X5 Y

17% 7|E}

Z}&) Varolii Co., 2013.

2l
=

Email
22%¢D
Text messages
@)

13%
Smartphone app
9% v

Postcard or regular mail

9%, &

Automated voice
messages

Sign Dut

aerts  Regular Saving...

Direct deposit credited (7 OFF
to your account s

Available balance cft >
Debit card/ATM deduction off >
over$  (minimum $100)

Electronic draft deducted over off »
s {minimum $100)

Low balance threshold: off »
balance below $___

Money transfer deducted over aii >
$ (minimum $100)

Stage 3:
Security-
Related

Stage 1: Egig‘d

Account-

Centered

16

Stage 5:
. Actionable
gtage & Inzights
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Care
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61%
The 3Vs of Big Data

Moy @ ofg g 2N

BN 2NRT

=
=
e
um
>

o

M Unstructured data

M Structured data AI.-|| EI”q

)
oo
o2l

L}
lot

30%

2,531 Exabytes
30%

R

Im
r&
In
=
e

68%

5,379 Exabytes HZALA B3} o8| 30%

He X2 As 29%

2010 2015 %) BI Intelligence, 2014. @
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"_-~
-~ N
Re \\
\Expandlng,
Exploring /7
I
\ \
\ \
\ \\
‘| 37%
' \
/ \
/ \
/ \
{ Deploying }
\\\ —’,l

Experimenting

A} &) Capgemini, 2014.

[ 2342 Hjdlole] A5 Al 891 ]

NYIZ B -

GlolE T TN ZA9 o942 {3 EIJHA X

0 GIOH ME 2AS {8t Al it 44%

BMS QI8 MET} H 40%

HEYN BHOIN HEEA R 34%

XY ZHZO oA Hof 33%

N
T

A} &) Capgemini, 2014.
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Traditional
Non—Relationship

Data

Single product
master file

Credit bureau
Demographics

Analytics
= Relationship
data warehouse

Relational
product
ownership tags

Analytics
Single product
time-ordered
view

Multi—-Product
& Channel View

Data

Multi-product
master file

Transaction
detail on
spending and
collections
Channel usage

Customer
research

Analytics
Integrated multi-
product and
channel time-
order view

Experimental

Data

Internet click
data

Social media

Media activity,
viewing and
listening

Analytics
277
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(OnDeck > #Lendingciud

& Kabbage PROSPERP
Erefics) . 5.

2y Quarterspel @inance
ol :

A
r— Retail Investments ——
O oz V
SQwealthfront

[BAPITALL SigFig ™/ getterment

0 W2, smartasset %,
oo T

— Personal Finance —
Credit© Kzrma

Pay it ~
B Sauare stripe (’ =] 5,’_,

vl'nlnl
— vafi- | |PayPal’ payuiand
Pins
tem =1argopay
@e® nTrees & ||< p'° C
WA, coidisund Hellowallet O weray
& GC

) IndylollemE HBilMelater
iZettle Braintree
— Instltutlonal Investments ™)

o @ @estimize
ADDEPAR
Quovo @ #ise @

FinTech

248 Companies
$3.4B Funding

See the updated scan and more:
venturescanner.com/scans/

“ FutureAdvisor STEOEKR
A

~— Equity Financing l{emittances C;n:l-n;r :I'-:n:'l:'l‘ In'?:;k“hm" N
\ . XOOM i & .
S BBl A (o e | |
: e COSEER Demystpata
CircleUp ISEEE| | 93 Q s () .-uo mobile]
Ghst .é?' (v e ayannah‘ wdky Q - 2.

financial-technology

Venture Scanner
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450- 0
350~ .
0- 250 :
250 - 2'000 % 201049
Y 200- = 1500 1
3 150- 0 &
0 : £
> 100- &
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Q 0 | | | | 1 0 = 20134
2008 2009 2010 2011 2012 2013
United States . EUIOPE .ﬂii&-PﬂCiﬂE . Other — Global Investment B2/ HIE  eXEAT sHOEEM =XZIH = OIRMIE
2L&) Accenture, 2014. ALE) CB Insights, 2014.
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3. ©WH3 vs. OTT

@ daumkakao

e

w NAVER

OIE2 WA THIT J1A AT

Q% OTT/"

Google

amazon.com.
N

facebook =28 OTT(Over The Top)2t Z&st Zgi=S
HIES 2 58AF /0N @S dASH=

A AFRAE 2|0

gﬁ; PayPal
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Indexed performance (t0+1.00})

t+3 t+6

= F5on-Tech Acquisition

t+9

= F5-on-F5 Acqulsition

t+12

25

THR 7| /90 IE FIMHS

Indexed performance (L0« 1.00)

1.20
1.10
1.00

090

t-12 t-6 t0 t+6 t+]2

= Heavy Lifters = Innovators “*** General Tech
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ZL#) Financial Innovation Survey, Efma-Infosys, 2014.

26

. Leader

B Fast follower
B Follower
" Don't know
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Channels

Customer service and experience 1

p—=

Big data

Social channels

Sales and marketing Gamification

60

31 63

. High . Neutral . Low

. Increasing . Decreasing . No Change

AL&) Financial Innovation Survey, Efma-Infosys, 2014.
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